Social Media Assistant for University Libraries
Pay Rate: $15/hour (work study funding is a requirement for this position)
Hours: 8-10 hours per week (hybrid work schedule with office hours and remote work)
Department Overview: 
The Social Media Team at University Libraries plays a vital role in connecting the campus community with library resources, events, and services. Our mission is to foster engagement, promote learning, and create an inclusive online presence that reflects the diverse voices of our university. Through innovative content, strategic campaigns, and collaboration, the team supports the Libraries’ goal of empowering students and faculty to achieve academic success and lifelong learning. We are committed to creativity, inclusivity, and continuous improvement, offering team members valuable opportunities to develop professional skills in a supportive and dynamic environment.

About the Position: 
University Libraries is looking for a creative and motivated Social Media Assistant to join our team! This position will give you the opportunity to support the Libraries' social media presence by helping to create engaging content that connects students, faculty, and staff to library resources, events, and services. You’ll gain hands-on experience to support your career growth by developing skills in communication, technology, creativity, and teamwork.

Position Description:
· Assist with content creation including posts and reels for Instagram and Facebook.
· Collaborate with the Libraries Social Media Team to develop content ideas and plan social media campaigns.
· Track social media metrics and provide insight into content performance.
· Research trends and suggest creative ways to increase engagement and reach.
· Contribute to newsletters and marketing initiatives.

Minimum Qualifications:
· Current Enrollment: Must be currently enrolled as a student at UNC and be in good academic standing.
· Social Media Proficiency: Familiarity with Instagram and Facebook social media platforms.
· Writing Skills: Strong written communication skills, including the ability to write clear and engaging professional content.
· Reliability: Proven ability to meet deadlines and manage time effectively.
· Technology Skills: Basic knowledge of tools like Canva, Microsoft Office Suite, Adobe Spark.
· Attention to Detail: Ability to proofread and ensure consistency in tone and style.

Preferred Qualifications:
· Visual Content Creation: Experience with photography, videography, or graphic design tools (e.g., Adobe Creative Cloud).

· Analytics Knowledge: Familiarity with analyzing social media metrics and using tools like Meta Business Suite.
· Event Coverage Experience: Ability to attend and produce live content from Libraries’ events.
· Creative Storytelling: Experience in creating engaging posts that align with a brand's voice and goals.
· Team Collaboration: Demonstrated ability to work collaboratively with diverse teams or departments.
· Brand Awareness: Understanding of University Libraries’ brand identity and how to maintain consistency across platforms.
Developed and Used Career Competencies:
· Communication: You will learn to craft compelling messages and adapt your writing style for various social media platforms and audiences.

· Digital Literacy: Through content creation and analytics, you’ll gain hands-on experience with social media management tools and learn how to analyze digital engagement.

· Critical Thinking & Problem Solving: You’ll develop your ability to think creatively when planning campaigns and finding new ways to engage our audience.

· Teamwork/Collaboration: You’ll collaborate closely with our social media team, enhancing your ability to work effectively with others, give and receive feedback, and contribute to group projects.

· Work Ethic: As a representative of University Libraries on social media, you’ll develop professionalism by practicing punctuality, accountability, and quality control in your work.

· Career Development: In this role, you’ll have opportunities to participate in professional development activities and receive feedback that will help you grow and prepare for your future career.

· Leadership: Build leadership skills by taking ownership of social media campaigns, making data-driven decisions to influence engagement, and contributing to a collaborative team environment. You'll have opportunities to guide projects from concept to completion.

· Equity and Inclusion: Develop cultural awareness by creating inclusive and accessible content that reflects UNC’s diverse community. You’ll learn to engage with audiences from various backgrounds, use respectful and representative language, and apply accessibility best practices to ensure content is welcoming to all users.

If you are passionate about social media and looking to gain hands-on experience in digital communication, we encourage you to apply! This position is an excellent opportunity to develop professional skills and contribute to the University Libraries mission of connecting students and faculty with valuable resources.

How to Apply:
Please submit your resume and a brief cover letter explaining why you’re interested in the position and any relevant experience. Additionally, include a sample social media post that promotes a campus event, resource, or service to students. Your sample post should include text, and an image or graphic, and should be designed for posting on Instagram. 
