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●
Clarity is a m

ain influencer in the 
use and invention of fonts

●
H

elvetica is the m
ost w

idely used 
font in the present tim

e.
●

M
odern fonts are recognizable by 

their thin, long horizontal serifs 
and clear-cut transitions on the 
strokes

●
N

ew
spaper headlines and product 

advertising resulted in m
ore 

attention grabbing styles in the 
19th century.

●
T

he invention of the printing 
press de-personalized fonts and 
m

ade the shift from
 pretty to 

productive.

●
O

riginally used in hand 
w

ritten m
anuscripts.

●
First used in print in  the 
G

utenburg Bible (one of the 
first printed books)

●
W

ent out of use in the 1500’s 
w

ith the exception of 
G

erm
an speaking countries.

Black Letter
Research Question:

My Findings:
W

hat do font choices tell us 
about societal values?

Is it S
ociety’s obsession w

ith 
m

inim
alism

 and aesthetic 
cleanliness that m

akes desire to use 
H

elvetica? Further Q
uestions

H
elvetica:

●
U

sed in print in the 1900s
●

S
till used in m

ost signs 
and texts today.

Serif Fonts

●
H

ave little feet
●

The stress is vertical
●

N
o handw

ritten 
characteristics

C
onclusion:

Fonts create m
eaning and build 

connections, how
ever, they 

have becom
e m

ore and m
ore 

adapted to m
odern printing 

needs, w
hich strips them

 of 
their personality. This m

ay be a 
reflection of our m

odern need 
for productivity, control, and 
perfectionism


