Career Guide:

MARKETING

Marketing attracts creative and driven individuals who want to understand
customer needs and wants in order to generate interest in a company’s products or
services. Marketing is also an essential part of businesses large or small, so you’ll
be able to find a career in a wide range of industries and professional settings.
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UNIVERSITY OF
@ NORTHERN

sources: https://www.bls.gov/ooh/media-and-communication/public-relations-specialists.htm
https://www.bls.gov/ooh/management/advertising-promotions-and-marketing-managers.htm &/ COLORADO




WHAT TO EXPECT IN A MARKETING PROGRAM

A marketing program helps students acquire the knowledge and skills necessary to

develop and implement marketing strategies. You will learn to identify target markets,
build customer relationships, and develop distribution and sales tactics.

MARKETING MAY BE A GOOD FIT IF YOU..

Want an exciting and rewarding career
¢ Are creative and self-motivated
e Enjoy thinking about how people think and convince them of certain things
e Think strategically
e Want job prospects across a variety of industries
e Enjoy working with new technologies and media
e (an manage money, time, and projects
CLASSES MAY INCLUDE:
Business communication
e Macroeconomics
e Principles of marketing
e Principles of management
e  (Global marketing strategies
e Selling and sales management
e Marketing research
e Business-to-Business marketing
e Consumer behavior

e Social media marketing

LOOK FOR A PROGRAM THAT OFFERS:

Opportunities to gain hands-on experience, such as internships, research, and

networking events in a variety of industries

e  State-of-the-industry facilities and the hardware, software, and tools you’ll
use in the workplace

e Connections with a variety of local and regional businesses and companies
e AACSB International accreditation

e Faculty that includes top professors, experienced executives,and practicing
marketing professionals

To learn about the Marketing program at the University of Northern Colorado,
visit us at UNCO.EDU/PROGRAMS/BUSINESS/MARKETING-BS/

Before you declare your major

in marketing:
e Take a career assessment test to
match your skills with potential jobs

e Test out the industry with an
internship with a local marketing
or advertising agency or shadow a
professional marketer

e Find a mentor who can give you
insider insights on their career and
why they love it.

e (et sales or retail experience with a
local business.

“A passionate belief in your business and
personal objectives can make all the
difference between success and failure.
If you aren’t proud of what you’re doing,
why should anybody else be?”

—nRichard Branson, founder of the Virgin Group
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