
 

 
 

 

Talking Points 

 

 

 

The conversation about the value of higher education tends to focus on private, career-oriented goals, 

rather than the benefits of the civic mission on students, communities, and our democracy. We need 

to increase the public’s recognition that growing into a responsible citizen is an important reason to 

attend college, and that community engagement experiences provide a path toward gaining the skills 

needed for career and personal success. 

● We need business leaders to think beyond internships and consider a continuum of 
opportunities for students to build these skills and abilities (i.e. service-learning experiences, 
community service projects, and civic engagement). 
 

● Parents and students are not always convinced that these types of experiences are important 
and critical and we can work together to help them see the value. 

Our country needs core civic skills 
 

 
● US ranked 139th in voter participation of 172 world democracies in 2007 and only 10 percent 

of citizens contacted a public official in 2009–10. 
 

● Only one-third of college students surveyed strongly agreed that their college education 
resulted in increased civic capacities 
 

● For citizens to engage they need to think critically about social issues, communicate and work 
across difference, and apply their skills and knowledge to community issues. 
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Businesses are seeking employees with core professional skills 
 

 
● Ninety-two percent of business leaders believe volunteering expands an employee’s 

professional skill set and 82% are more likely to choose a candidate with volunteering 
experience. 
 

● Three in four employers say they want colleges to place more emphasis  on  critical thinking, 
complex problem-solving, written and oral communication, and  applied knowledge in 
real-world settings. 
 

● Employers also support practices that involved applying learning including collaborative 
problem-solving, internships, research, senior projects, and community engagements. 
 

● Almost all employers surveyed agree that students should get experience solving problems 
with people whose views are different from their own. 
 

● Written and oral communication, teamwork skills, ethical decision making, critical thinking, and 
the ability to apply knowledge in real-world settings are the most highly valued by employers. 

 
 
 

Community engagement builds these CORE SKILLS 
 

 
● Critical thinking: community engagement has been shown to result in demonstrated 

complexity of understanding, problem analysis, and critical thinking. 
 

● Communication: multiple studies have shown that community engagement opportunities can 
have a positive effect on interpersonal development including leadership and communications. 
 

● Work across difference: community engagement can also have a positive effect on reducing 
stereotypes and facilitating cultural and racial understanding. 
 

● Application: both students and faculty have reported that community engagement improves 
students’ ability to apply what they’ve learned. Studies have also shown that community 
engagement that is highly integrated with academic learning results in the ability to think 
critically, engage in problem-solving, and transfer skills and knowledge to other contexts.  
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Students and employees want quality community engagement 
opportunities.  

 
 

● The amount of time employees volunteer and the amount they give through corporation 
donation programs are increasing and these are now considered critical to employee 
engagement. 
 

● Most of the next generation of students are interested in serving their communities. 
 

● Quality means strong community partnerships, reflection tied to outcomes, connection to 
academic content, and exposure to diversity. 

 
 

We can act together 

 
 

● Share stories of civic-minded professionals. This can be alumni, staff, faculty, and students. 
  

● Reframe stories of community engagement events and experiences to emphasize the value in 
career and civic preparation. 

 
● Become a Civic Mission Ambassador. Use these talking points to spread this message and we’ll 

send you stories to help boost and share. 
 
 

Resources for more information 
 

● A Crucible Moment: College Learning and Democracy’s Future. The National Task Force on Civic 
Learning and Democratic Engagement. 
 

● Employer Surveys in 2013 and 2015. Association of American Colleges and Universities and Hart 
Research Associates. 
 

● Snapshot 2015: The New Corporate DNA: Where Employee Engagement and Social Impact 
Converge. America’s Charities. 
 

● At A Glance: What We Know about The Effects of Service-Learning on College Students, Faculty, 
Institutions and Communities.  Vanderbilt University. 
 

● A Meta-analysis of the Impact of Service-Learning on Students. Journal of Experiential 
Education. 

 

http://aacu.org/crucible
http://aacu.org/leap/public-opinion-research
http://www.charities.org/sites/default/files/s15_121015_americas-charities.pdf
http://www.charities.org/sites/default/files/s15_121015_americas-charities.pdf
http://mnsu.edu/cetl/academicservicelearning/Service-Learning.pdf
http://mnsu.edu/cetl/academicservicelearning/Service-Learning.pdf
http://www.stjohns.edu/sites/default/files/documents/adminoffices/asl-meta-analysis-effects-asl-students.pdf

