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Step Three: UNC Curriculum Approval 
Process UNC

UNC Curriculum Approval Process UNC Board Policy 
Manual 1-1-304: 
• http://www.unco.edu/trustees/Policy_Manual.pdf UNC 

University Regulations Part 5:
• http://www.unco.edu/trustees/University_Regulations.pdf 

UNC Curriculum Webpage:
• http://www.unco.edu/regrec/FacultyStaff/Curriculum.html
• EXPEDITED REVIEW An expedited review process has been 

developed for new programs such as minors or certificates 
under 

http://www.unco.edu/regrec/FacultyStaff/Curriculum.html


MRT Process
Assumptions

• Good ideas originate from multiple sources (faculty, 
deans, admissions professionals, marketing 
research, etc.,)

• Ideas are sent to the Provost’s office
• AA leads the process 
• Market research provides data-based decision 

making
• Most ideas, if approved by PLT, will receive a market 

scan



MRT Process

AA Process Step 1

Proposed 
Next Steps



Proposed Next Steps

• Market scans provide the data for Step 1. 
• After decision on Step 1 PLT can request a 

feasibility study-from IRMT.
• IRMT assigns feasibility study to a member 

of MRT.
• Feasibility study is returned to the academic 

dean of the college where the program 
originates.
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